
Annual Transparency Report
APRA Consolidated for the year ended 30 June 2026

(i) (a) Total rights revenue per type of use

$ ‘000
Broadcasting  97,413 

Digital  202,060 

General Revenue  145,219 

Educational  5,330 

International affiliates  103,215 

553,237

(c) Income on investment of rights revenue
$ ‘000

Interest 3,650

All interest income is distributed to rights holders.

(ii) (a) Total operating costs

$ ‘000
Total expenses  99,297 

(b) Total remuneration to board directors
$ ‘000

Directors Fees  778 

(c) Cost to revenue ratio* 13.82%
*For information on how APRA’s cost-to-revenue ratio is calculated, please see Section vii 
below
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(iii) (a) Total revenue attributed to rights holders 

$ '000
Total revenue  557,219 

Total expenses  77,029 

Net revenue owing to rights holders  480,190 

(b) Total amount paid to rights holders 
$ '000

Australian Writers  94,105 

Australian Publishers  120,910 

New Zealand Writers  15,351 

New Zealand Publishers  876 

Other rights holders  59,112 

International affiliates  140,727 

Total amount paid to rights holders  431,081 

(c) Total amount attributed but not distributed 
 $ '000 

Unidentified amounts and amounts in dispute  20,700 

Amounts awaiting distribution  217,831 

Total amount not distributed  238,531 
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(iv) Information about undistributed funds, including:

(a) reasons why funds remain undistributed
At the end of any financial year APRA will always have undistributed 
royalties. This is due to the time lag in collecting and processing music 
reports from licensees as well as any associated song registrations from 
members as part of each quarterly distribution process, and the fact that 
ownership of a song may be in dispute by the rights holders. 

(b) steps taken to locate and distribute funds to rights 
holders
APRA uses a system of complex matching rules to automate the processing 
of music use reports, as well as a team of experts to research the rights 
holders for any songs that can’t be identified through our matching system. 
APRA also publishes a list of songs for members to review where a song 
is in dispute or remains unidentified or unclaimed following our matching 
and research processes. When these songs are subsequently claimed/
registered by a member, APRA releases the associated royalties to the 
relevant rights holder(s). APRA also actively encourages members to work 
together to resolve ownership disputes through Resolution Pathways.

(c) the uses for which funds are to be applied
In accordance with APRA’s Distribution Rules and Practices, APRA may 
decide to distribute the related licence fees against a proxy data source, 
representing the most comparable music use, after all possible efforts 
to obtain outstanding music use reports/song registrations have been 
exhausted. This process ensures that any unidentified royalty income is 
returned to APRA members at the earliest opportunity. This does not apply 
to instances where the ownership of the songs are in dispute. APRA will 
hold royalties associated with any disputed ownership in a song until the 
relevant rights holders have reached agreement.
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(v) (a) Total amount received from other societies

 $ '000 
United States  33,145 

United Kingdom  17,619 

Germany  10,206 

France  7,383 

Italy  3,959 

Spain  3,532 

Canada  3,325 

Netherlands  2,723 

Brazil  2,142 

All other territories  19,181 

 103,215 

(b) Total amount paid to other societies
 $ '000 

United States of America  78,592 

Great Britain  36,161 

Sweden  8,257 

Canada  4,434 

France  2,741 

Germany  2,023 

Korea, Republic of (South)  1,651 

Ireland  1,172 

Netherlands  875 

All other territories  4,821 

 140,727 

4



(vi) Cultural Fund Contributions:

 $ '000 
Total deducted from APRA Revenue  6,068 

Allocated to:

Music Grants  406 

Other programs & initiatives  5,662 

(vii) Information about how the cost-to-revenue ratio is 
calculated and reported, including: 

(a) why administrative deductions are different 
between APRA and AMCOS 
Both APRA and AMCOS make administrative deductions from revenue 
they receive - not to make a profit but to cover the costs of operating the 
business. Those deductions show how well each business is performing 
financially. While APRA AMCOS often reports ‘group’ results - combining 
amounts to cover these deductions - APRA and AMCOS are, in fact, 
separate companies with different constitutions that control the way those 
deductions are made and accounted for. 

(b) how administrative deductions are calculated for 
APRA 
APRA’s cost-to-revenue ratio is calculated by deducting all of APRA’s 
expenses from the total revenue APRA receives, which includes APRA’s 
domestic and international licence fees and the management fees paid 
to APRA by AMCOS. Because APRA applies different rates of deduction to 
a number of discrete revenue sources (e.g. promoted concerts is 8% and 
background music is 25%), the overall cost-to-revenue ratio percentage 
will be different to the actual deductions individual members experience 
in their own distributions. For the purposes of calculating APRA’s cost-to-
revenue ratio, AMCOS is treated as a business unit within APRA and the 
costs of that business unit are offset by the management fee paid to APRA 
by AMCOS. 

5



(c) Why APRA AMCOS generally reports deductions 
across the APRA AMCOS group 
While, for accounting purposes, APRA and AMCOS are separate entities, 
in our published materials outside of the Transparency Reports we find it 
more useful to describe combined results to demonstrate the performance 
of the APRA AMCOS group. That is, we report the total revenue and total 
expenses of the combined APRA and AMCOS companies across Australia 
and New Zealand and calculate one simple rate of deduction. We do 
this so stakeholders can readily compare the combined business with 
similar organisations where both performing and reproduction rights are 
administered by a single company. The cost-to-revenue ratio for the APRA 
AMCOS group is simply a convenient measure of performance and does 
not form part of the audited accounts of the separate APRA and AMCOS 
businesses. 

6



Transparency of distribution arrangements
1. Summary
APRA’s quarterly distributions for the 2025/26 Financial Year were paid to members 
and affiliate societies each month from July 2025 to June 2026.  Revenue for this 
period was generally collected as a result of licencing activity occurring in the 
calendar year 2025, although some live performances and concerts occurring in the 
first half of 2026 were included in these distribution payments*.

1.1 Survey Type and Data Collection Type
1.1.1 Survey Type
In accordance with a standard maintained by CISAC, APRA applies the following 
Survey Types to sources used in distribution processing.

•	 Census - licence fees are distributed using comprehensive reports whereby all 
works used by the licensee are reported to APRA.

•	 Sample - licence fees are distributed using a representative sample of 
performances from that licensee or a group of similar music users.

•	 Analogous – used in instances where comprehensive and sample reporting is not 
feasible or appropriate. Licence fees are added to one or more existing royalty 
distribution pools that is/are adjudged most similar in terms of its/their music 
content.

1.1.2 Data Collection Type
In addition to the Survey Type, APRA categorises the source of data use for 
distribution in the following ways:
•	 Direct – licensees provide reports of music usage.
•	 Third Party Data - music used by the licensee is provided to APRA by another 

party.  Third-party data may refer to:
	○ self-reporting systems, where data is supplied by an APRA member;
	○ the member of an affiliate society;
	○ music reports from background music suppliers; or
	○ data supplied by Music Recognition Technology (MRT) services

•	 Proxy – no usage data is provided; the royalty distribution is performed using 
data which has been collected from an analogous source, deemed to represent 
similar music use.

*  Some royalties which had been held in suspense accounts were also paid to right holders in this 
period. The release of these held royalties is not included in this summary report.
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1.1.3 Distribution by Survey and Data Collection Type
The following table show the percentage of revenue distributed using the above 
definitions:

Type Proxy Direct Third-party
Analogous 1%
Census 89% 1%
Sample 4% 5%
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2. Details
The ‘Share of Total Distribution’ represents the Net amount distributed in the associated pool in distributions paid in the 2025/26 financial 
year by APRA.  New Zealand amounts have been consolidated in $AUD, using the exchange rate at the time of distribution.

In some cases, the share distributed in the distribution pool, as defined in the table below, differs from the share of revenue represented 
by the associated industry.  This is due to revenue in part being allocated to another pool to account for variations in music use.  An 
example of this is Pay TV, where a small portion of revenue is reallocated from the Pay TV pool to Commercial Free-to-air Jingles data to 
account for the uses of music in advertising broadcast on Pay TV channels. Please see Notes for details of these reallocations..

Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Broadcast

Pay TV (5) 3.8%

5.4% Pay TV to Affiliate Societies for Pass-Through 
Channels Analogous Proxy

Broadcast 1.2% Pay TV to analogous data provided by FOX Analogous Proxy

Broadcast 93.4% Pay TV to data provided directly by FOX/SKY/
Viacom Census Direct

Broadcast PNG 
Broadcasters <1% 100.0% PNG Broadcasters to reports from selected 

stations Sample Direct

Broadcast Community 
Radio (3) <1% 100.0% Community Radio Reports from selected stations 

via MRT Sample Third-Party

Broadcast

Commercial 
Television (4) 7.7%

<1% Commercial Television Direct payment for 
Regional Broadcast claims Sample Third-party

Broadcast 9.7% Commercial Television MRT from jingle broadcasts Census Third-party

Broadcast 76.1% Commercial Television Reports from metropolitan 
stations Census Direct

Broadcast 13.7% Commercial Television Reports from regional 
stations Sample Direct

Broadcast <1% Commercial Television Sample of Regional 
Broadcast Library Works Sample Third-party
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Broadcast
Govt 
Broadcasters 
Radio (1)

1.1%

68.4% Govt Broadcasters Radio Census reports from 
broadcasters Census Direct

Broadcast 17.8% Govt Broadcasters Radio Reports from digital 
stations Sample Direct

Broadcast 13.8% Sample reports from selected stations Sample Direct

Broadcast

Govt 
Broadcasters TV 1.4%

47.8% Govt Broadcasters TV Census reports from 
selected channels Census Direct

Broadcast 2.0% Govt Broadcasters TV Jingle broadcast data 
collected via MRT Census Third-party

Broadcast 50.2% Govt Broadcasters TV Sample reports from 
selected channels Sample Direct

Broadcast

Commercial 
Radio (2) 6.7%

2.1% Commercial Radio Direct payment for Library 
Music Census Direct

Broadcast <1% Commercial Radio Direct payment for Regional 
Broadcast claims Sample Direct

Broadcast 6.3% Commercial Radio MRT from jingle broadcasts Census Third-party

Broadcast 91.6% Commercial Radio Reports from metropolitan and 
regional stations Census Direct

Broadcast Total 21.0%

Cinema Cinema <1% 100.0% Cinema to 3rd party data collected from MPDAA Sample Third-party

Cinema Total <1%

Digital Media Downloads (6) <1% 100.0% Downloads to data from Service Census Direct

Digital Media
Streaming 21.5%

<1% Streaming Low-Range clients distributed to copy 
of Apple and Spotify Premium Analogous Proxy

Digital Media 3.6% Streaming Mid-Range direct to reported usage Census Direct
Digital Media 96.4% Streaming Clients direct to each Service Tier Census Direct

10



Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Digital Media

VOD 8.1%

<1% VOD Against copy of Apple Analogous Proxy

Digital Media 3.9% VOD Online Gaming Direct to data from each 
service Census Direct

Digital Media 89.3% VOD Direct to data from each service Census Direct
Digital Media 6.8% VOD Virtual Fitness direct to data from client Census Direct

Digital Media Websites and 
UGC 7.7%

95.7% UGC Services Direct to data from client Census Direct
4.3% Websites and UGC to Data from Websites Sample Direct

Digital Media Total 37.7%

Education Screenrights <1% 100.0% Screenrights data received from Screenrights Census Direct

Education

Schools and 
Tertiary (7) <1%

10.5% Schools and Tertiary to sampled data provided by 
CAL Sample Third-party

Education 36.9% Schools and Tertiary to sampled data provided by 
Sales Clients Sample Third-party

Education 52.5% Schools and Tertiary to sampled data provided by 
Universities Sample Third-party

Education Total <1%

General Use Airlines <1% 100.0% Airlines to sample data provided by Airlines Sample Direct

General Use Background 
Music Suppliers <1% 100.0% Background Music Suppliers to sample data 

provided by Suppliers Sample Direct

General Use Childcare <1% 100.0% Childcare to Proxy data from Kids Digital Radio Analogous Proxy
General Use Churches (8) <1% 100.0% Churches to 3rd party data collected from CCLI Sample Third-party
General Use Funeral Directors <1% 100.0% Funeral Directors to sample from licensees Sample Direct
General Use Government <1% 100.0% Government to sample from licensees Sample Direct
General Use Karaoke <1% 100.0% Karaoke to Affiliate Societies Analogous Proxy

General Use
Music On Hold (10) <1%

94.3% Music On Hold proxy to production music from 
broadcasters Analogous Proxy

General Use 5.7% Music On Hold to member claims Census Third-party
General Use Restaurants (11) <1% 100.0% Restaurants to Other societies via proxy Analogous Proxy
General Use Video Jukeboxes <1% 100.0% Video Jukeboxes to Pay TV Music Video data Analogous Proxy
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

General Use
General 
Background – 
MRT

<1% 100.0% 3rd party data collected from Audoo Sample Third-party

General Use
General– 
Background 
Audio (9)

<1%

48.9% General– Audio Analogy from Spotify and Apple Analogous Proxy

General Use 25.0% General Licensing – Audio Analogy from 
Background Music Suppliers Analogous Proxy

General Use 26.1% General Licensing – Audio Analogy from 
commercial, national and community radio. Analogous Proxy

General Use General – Fitness 
Classes (9) <1% 100.0% General– Fitness Classes Third-party data from Les 

Mills Sample Third-party

General Use General – Dance 
Schools <1% 100.0% General Licensing – Dance Classes Sample to data 

from Dance Schools Sample Direct

General Use General – 
Sporting Events <1% 100.0% General Licensing – Sporting Events Sample of 

Third-Party data from TV broadcast Sample Third-party

General Use Total 3.2%
International 
Payments

International 
Payments 26.1% 100.0% International Payments to direct allocation from 

affiliate’s distribution statements Census Direct

International Payments Total 26.1%

Live 
Performance Concerts 8.1% 100.0% Concerts direct allocation to setlists Census Direct

Live 
Performance

Dramatic 
Context <1% 100.0% Dramatic Context direct allocation to works used Census Direct

Live 
Performance

Live 
performances (12) 2.4% 100.0% Live performances sample data provided by 

members via claim Sample Third-party

Live Performance Total 10.5%
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Nightclubs

Nightclubs <1%

9.2% Analogy from selected radio and TV data Analogous Proxy
Nightclubs 40.4% MRT from selected nightclubs Sample Third-party
Nightclubs 40.1% Third-party Data from ARIA Dance Charts Sample Third-party

Nightclubs 10.3% Nightclub sample data provided by members via 
claim Sample Third-party

Nightclubs Total <1%

Notes
1.	 Some licence fees from Music On Hold are allocated to ABC Classic FM

2.	 Commercial Radio includes some public performance licence fees in addition to Radio broadcasters’ licence fees

3.	 4.35% is deducted from Community Radio licence fees and added to the Commercial Radio MRT Jingle pool. Some public performance 
licence fees are allocated to this pool

4.	 Commercial TV pool includes some public performance licence fees in addition to Free to Air broadcasters’ licence fees

5.	 Licence fees from Optus are included in the Pay TV pool to be paid to Foxtel data. A proportion of pay TV revenue is deducted for 
allocation to the commercial TV MRT Jingle pools.

6.	 Downloads category includes downloads of Ringtones

7.	 40% of Schools licence fees are allocated to the radio pools, and 20% are allocated to the Performance Report pool

8.	 10% of licence fees from Churches are distributed to the Performance Report pool

9.	 67% of licence fees from Fitness Centres are allocated to General – Background Audio (shared between streaming services’ data, 
background music suppliers’ data and radio data)

10.	A portion of Music On Hold licence fees are included in the ABC Classic FM distribution pool

11.	 Majority of Restaurants licence fees are allocated to General – Background Audio (shared between streaming services’ data, 
background music suppliers’ data and radio data)
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12.	Performance Report pool includes licence fees from:

Halls & Functions 100%
Cruise Ships 100%
Schools 20%
Universities 20%
Community Groups, including Eisteddfodau 100%
Community Bands 100%
Music in the Workplace 100%
Churches 10%
Karaoke 25%
Nightclubs (DJ’s LPRs) variable (approx. 10%)
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Annual Transparency Report
AMCOS Consolidated for the year ended 30 June 2026

(i) (a) Total rights revenue per type of use

$ '000
Broadcasting  9,602 

Digital  252,510 

Business to Business  6,299 

Educational  14,437 

Physical Product  5,582 

Production Music  2,266 

International affiliates  4,050 

 294,746 

(c) Income on investment of rights revenue
$ '000

Interest  4,918 

All interest income is distributed to rights holders.

(ii) (a) Total operating costs

$ '000
Total expenses  24,669 

(b) Total remuneration to board directors
$ '000

Directors Fees  413 
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(iii) (a) Total revenue attributed to rights holders 

$ '000
Total revenue  294,746 

Total commission*  (19,272)

Net revenue owing to rights holders  275,474 
*For information on how commission is calculated, please see 
Section v below.

(b) Total amount paid to rights holders 
$ '000

Australian Writers  6,392 

Australian Publishers  243,885 

New Zealand Writers  1,529 

New Zealand Publishers  1,294 

Other rights holders  5,374 

International affiliates  9,183 

Total amount paid to rights holders  267,657 

(c) Total amount attributed but not distributed 
$ '000

Unidentified amounts and amounts in dispute  34,802 

Amounts awaiting distribution  188,070 

Total amount not distributed  222,872 
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(iv) Information about undistributed funds, including:

(a) reasons why funds remain undistributed
At the end of any financial year AMCOS will always have undistributed 
royalties. This is due to the time lag in collecting and processing music 
reports from licensees as well as any associated song registrations from 
members as part of each quarterly distribution process, and the fact that 
ownership of a song may be in dispute by the rights holders.

(b) steps taken to locate and distribute funds to rights 
holders
AMCOS uses a system of complex matching rules to automate the 
processing of music use reports, as well as a team of experts to research 
the rights holders for any songs that can’t be identified through our 
matching system. AMCOS also publishes a list of songs for members to 
review where a song is in dispute or remains unidentified or unclaimed 
following our matching and research processes. When these songs are 
subsequently claimed/registered by a member, AMCOS releases the 
associated royalties to the relevant rights holder(s).

(c) the uses for which funds are to be applied
In accordance with AMCOS’ Distribution Rules and Practices, AMCOS may 
decide to distribute the related licence fees against a proxy data source, 
representing the most comparable music use, after all possible efforts 
to obtain outstanding music use reports/song registrations have been 
exhausted. This process ensures that any unidentified royalty income 
is returned to AMCOS members at the earliest opportunity. This does 
not apply to instances where the ownership of the songs are in dispute. 
AMCOS will hold royalties associated with any disputed ownership in a 
song until the relevant rights holders have reached agreement.

(v) Information about how the cost-to-revenue ratio 
and AMCOS’ commission is calculated and reported, 
including: 

(a) why administrative deductions are different 
between APRA and AMCOS 
Both APRA and AMCOS make administrative deductions from revenue 
they receive - not to make a profit but to cover the costs of operating the 
business. Those deductions as show how well each business is performing 
financially. While APRA AMCOS often reports ‘group’ results - combining 
amounts to cover these deductions - APRA and AMCOS are, in fact, 
separate companies with different constitutions that control the way those 
deductions are made and accounted for. 
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(b) how administrative deductions are calculated for 
AMCOS
Unlike APRA, the deductions AMCOS takes from its revenue is not a simple 
matter of taking away costs from its revenue. Instead, AMCOS specifies 
in its agreement with members a ‘maximum rate’ of commission it may 
deduct from individual categories of revenue - with the percentage 
amount different for each separate category of music use revenue. Because 
APRA AMCOS is committed to maximising royalties to members where 
it can, it is usually the case that AMCOS’ actual commission rates across 
all categories are lower, and often significantly lower, than the published 
‘maximum rates’. As a result, the overall commission amount that AMCOS 
reports each year is the total commission amounts that have been actually 
deducted from all categories of music use revenue over the course of the 
year. 

(c) Why APRA AMCOS generally reports deductions 
across the APRA AMCOS group 
While, for accounting purposes, APRA and AMCOS are separate entities, 
in our published materials outside of the Transparency Reports we find it 
more useful to describe combined results to demonstrate the performance 
of the APRA AMCOS group. That is, we report the total revenue and total 
expenses of the combined APRA and AMCOS companies across Australia 
and New Zealand and calculate one simple rate of deduction. We do 
this so stakeholders can readily compare the combined business with 
similar organisations where both performing and reproduction rights are 
administered by a single company. The cost-to-revenue ratio for the APRA 
AMCOS group is simply a convenient measure of performance and does 
not form part of the audited accounts of the separate APRA and AMCOS 
businesses. 
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Transparency of distribution arrangements
1. Summary
AMCOS’s quarterly distributions for the 2025/26 Financial Year were paid to 
members and affiliate societies in August 2025, November 2025, February 2026 
and May 2026.  Revenue for this period generally resulted from licensing activity 
occurring in the calendar year 2025, although some undistributed revenue from 
previous years was carried forward and is included in these distribution payments*.

1.1 Survey Type and Data Collection Type
1.1.1 Survey Type
In accordance with a standard maintained by CISAC, AMCOS applies the following 
Survey Types to sources used in distribution processing.
•	 Census - licence fees are distributed using comprehensive reports whereby all 

works used by the licensee are reported to AMCOS.

•	 Sample - licence fees are distributed using a representative sample of 
performances from that licensee or a group of similar music users.

•	 Analogous – used in instances where comprehensive and sample reporting is not 
feasible or appropriate. Licence fees are added to one or more existing royalty 
distribution pools that is/are adjudged most similar in terms of its/their music 
content.

1.1.2 Data Collection Type
In addition to the Survey Type, AMCOS categorises the source of data use for 
distribution in the following ways:
•	 Direct – licensees provide reports of music usage.
•	 Third Party Data - music used by the licensee is provided to AMCOS by another 

party.  Third-party data may refer to:
	○ self-reporting systems, where data is supplied by an AMCOS member;
	○ the member of an affiliate society;
	○ music reports from background music suppliers; or
	○ data supplied by Music Recognition Technology (MRT) services

•	 Proxy – no usage data is provided; the royalty distribution is performed using 
data which has been collected from an analogous source, deemed to represent 
similar music use.

1.1.3 Distribution by Survey and Data Collection Type
The following table show the percentage of revenue distributed using the above 
definitions:

Type Proxy Direct Third-party
Analogous 2%
Census 90% 1%
Sample 3% 4%

* Some royalties which had been held in suspense accounts were also paid to right holders in this 
period. The release of these held royalties is not included in this summary report.

19



2. Details
The ‘Share of Total Distribution’ represents the Net amount distributed in the associated pool in distributions paid in the 2025/26 financial 
year by AMCOS.  New Zealand amounts have been consolidated in $AUD, using the exchange rate at the time of distribution.

Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Broadcast Radio 1.2% 100.0% Radio Sample Direct
Broadcast

TV 3.6%

<1% Screenrights Retransmission Analogy Proxy
Broadcast 33.0% Commercial TV Broadcasters Census Direct
Broadcast 21.5% Government Broadcasters Census Direct
Broadcast 9.4% Pay TV Census Direct
Broadcast 36.0% Approved TV Licenses Census Direct

Broadcast Total 4.8%

Business To 
Business

Background 
Music Suppliers 1.4% 100.0% Background Music Suppliers Sample Direct

Business To 
Business OneMusic 1.2%

79.6% Digital Copying/Delivery to Proxy Data Analogy Proxy
20.4% Digital Copying/Delivery to MRT Sample Sample Third-Party

Business To 
Business Other <1% 100.0% Other Business Licensing Census Direct

Business To Business Total 2.6%

Digital & 
Online

Downloads & 
Ringtones 1.0%

97.1% Digital Delivery - Transactional Census Direct

Digital & 
Online 0% Digital Delivery - Blanket Census Direct

Digital & 
Online 2.9% Ringtones to Proxy Data Analogy Proxy

Digital & 
Online Streaming 

Services 45.7%
99.0% Streaming to Direct Data Census Direct

Digital & 
Online 1.0% Streaming to Proxy Data Analogy Proxy
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Digital & 
Online Video on 

Demand 13.0%
<1% VOD To Proxy Data Analogy Proxy

Digital & 
Online 99.1% VOD to Direct Data Census Direct

Digital & 
Online Websites, UGC 

and Social Media 21.1%
1.2% Online Sample Direct

Digital & 
Online 98.8% UGC and Social Media to Direct Data Census Direct

Digital & Online Total 80.8%

Education Educational - 
Non-Print 1.6%

61.1% Schools Audio Visual Sample Third-party

Education 38.9% Tertiary Education Sample Third-party
Education

Educational - 
Print 3.2%

79.5% Schools Photocopying Sample Third-party

Education
3.1% Tertiary Print Sample Third-Party

17.4% Copyright Agency Ltd Sample Direct
Education Screenrights <1% 100.0% Screenrights Census Third-party

Education Total 5.5%

International 
Distributions

International 
Distributions 2.7% 100.0% Overseas Distributions Census Direct

International Distributions 
Total 2.7%

Physical 
Product

Physical Product 2.3%
99.7% Tier 2 Licensing Census Direct

Physical 
Product <1% Tier 3 Licensing Census Direct

Physical Product Total 2.3%
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Production 
Music Production Music 1.1% 100.0% Production Music Pay Per Use Census Direct

Production Music Total 1.1%
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