
Annual Transparency Report
APRA Consolidated for the year ended 30 June 2025

(i) (a) Total rights revenue per type of use

$
Broadcasting  100,494,107 

Digital  184,699,366 

General Revenue  130,879,371 

Educational  5,205,687 

International  94,816,264 

 516,094,795 

(c) Income on investment of rights revenue
$

Interest  4,450,632 

All interest income is distributed to rights holders.

(ii) (a) Total operating costs

$
Total expenses  101,362,032 

(b) Total remuneration to board directors
$

Directors Fees  754,615 

(c) Cost to revenue ratio* 15.07%
*For the purposes of calculating this ratio AMCOS is treated as a business unit within APRA 
and the costs of that business unit are offset by that management fee received.
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(iii) (a) Total revenue attributed to rights holders 

$
Total revenue  521,295,358 

Total expenses  78,534,110 

Net revenue owing to rights holders  442,761,248 

(b) Total amount paid to rights holders 
$

Australian Writers  116,489,855 

Australian Publishers  132,632,589 

New Zealand Writers  16,033,244 

New Zealand Publishers  503,326 

Other rights holders  54,620,337 

International affiliates  132,236,111 

Total amount paid to rights holders  452,515,461 

(c) Total amount attributed but not distributed 
 $ 

Unidentified amounts and amounts in dispute  17,587,018 

Amounts awaiting distribution  197,070,398 

Total amount not distributed  214,657,417 
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(iv) Information about undistributed funds, including:

(a) reasons why funds remain undistributed
At the end of any financial year APRA will always have undistributed 
royalties. This is due to the time lag in collecting and processing music 
reports from licensees as well as any associated song registrations from 
members as part of each quarterly distribution process, and the fact that 
ownership of a song may be in dispute by the rights holders. 

(b) steps taken to locate and distribute funds to rights 
holders
APRA uses a system of complex matching rules to automate the processing 
of music use reports, as well as a team of experts to research the rights 
holders for any songs that can’t be identified through our matching system. 
APRA also publishes a list of songs for members to review where a song 
is in dispute or remains unidentified or unclaimed following our matching 
and research processes. When these songs are subsequently claimed/
registered by a member, APRA releases the associated royalties to the 
relevant rights holder(s). APRA also actively encourages members to work 
together to resolve ownership disputes through Resolution Pathways.

(c) the uses for which funds are to be applied
In accordance with APRA’s Distribution Rules and Practices, APRA may 
decide to distribute the related licence fees against a proxy data source, 
representing the most comparable music use, after all possible efforts 
to obtain outstanding music use reports/song registrations have been 
exhausted. This process ensures that any unidentified royalty income is 
returned to APRA members at the earliest opportunity. This does not apply 
to instances where the ownership of the songs are in dispute. APRA will 
hold royalties associated with any disputed ownership in a song until the 
relevant rights holders have reached agreement.
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(v) (a) Total amount received from other societies

 $ 
United States  32,491,733 

United Kingdom  16,752,795 

Germany  10,861,681 

France  6,003,792 

Canada  3,289,881 

Netherlands  2,683,371 

Spain  2,285,752 

Denmark  2,196,714 

Switzerland  1,680,884 

All other territories  16,569,661 

 94,816,264 

(b) Total amount paid to other societies
 $ 

United States of America  75,125,109 

United Kingdom  33,681,786 

Sweden  7,309,855 

Canada  4,585,743 

France  2,483,477 

Germany  2,066,681 

Netherlands  918,574 

Ireland  1,007,385 

Italy  701,578 

All other territories  4,355,922 

 132,236,111 

4



(vi) Cultural Fund Contributions:

$
Total deducted from APRA Revenue  5,474,931 

Allocated to:

Music Grants  740,859 

Other programs & initiatives  4,734,072 
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Transparency of distribution arrangements
Summary
APRA’s quarterly distributions for the 2024/25 Financial Year were paid to members 
and affiliate societies each month from July 2024 to June 2025.  Revenue for this 
period was generally collected as a result of licencing activity occurring in the 
calendar year 2024, although some live performances and concerts occurring in the 
first half of 2025 were included in these distribution payments*.

Survey Type and Data Collection Type
Survey Type
In accordance with a standard maintained by CISAC, APRA applies the following 
Survey Types to sources used in distribution processing.

•	 Census - licence fees are distributed using comprehensive reports whereby all 
works used by the licensee are reported to APRA.

•	 Sample - licence fees are distributed using a representative sample of 
performances from that licensee or a group of similar music users.

•	 Analogous – used in instances where comprehensive and sample reporting is not 
feasible or appropriate. Licence fees are added to one or more existing royalty 
distribution pools that is/are adjudged most similar in terms of its/their music 
content

Data Collection Type
In addition to the Survey Type, APRA categorises the source of data use for 
distribution in the following ways:
•	 Direct – licensees provide reports of music usage.
•	 Third Party Data - music used by the licensee is provided to APRA by another 

party. Third-party data may refer to:
	○ self-reporting systems, where data is supplied by an APRA member;
	○ the member of an affiliate society;
	○ music reports from background music or other music suppliers; or
	○ data supplied by Music Recognition Technology (MRT) services

•	 Proxy –no usage data is provided; the royalty distribution is performed using data 
which has been collected from an analogous source, deemed to represent similar 
music use.

* Some royalties which had been held in suspense accounts were also paid to right holders in this 
period. The release of these held royalties is not included in this summary report
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Distribution by Survey and Data Collection Type
The following table shows the percentage of revenue distributed using the above 
definitions:

Type Proxy Direct Third-party
Analogous 3%
Census 87% 1%
Sample 5% 4%
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Details
The ‘Share of Total Distribution’ represents the Net amount distributed in the associated pool in distributions paid in the 2024/25 financial 
year by APRA.  New Zealand amounts have been consolidated in $AUD, using the exchange rate at the time of distribution.

In some cases, the share distributed in the distribution pool, as defined in the table below, differs from the share of revenue represented 
by the associated industry.  This is due to revenue in part being allocated to another pool to account for variations in music use.  An 
example of this is Pay TV, where a small portion of revenue is reallocated from the Pay TV pool to Commercial Free-to-air Jingles data to 
account for the uses of music in advertising broadcast on Pay TV channels.  Please see Notes for details of these reallocations..

Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Broadcast

Pay TV (5) 3.6%

505% Pay TV to Affiliate Societies for Pass-Through 
Channels Analogous Proxy

Broadcast 1.1% Pay TV to analogous data provided by FOX Analogous Proxy

Broadcast 93.4% Pay TV to data provided directly by FOX/SKY/
Viacom Census Direct

Broadcast PNG 
Broadcasters <1% 100.0% PNG Broadcasters to reports from selected 

stations Sample Direct

Broadcast Community 
Radio (3) <1%

85.2% Community Radio Reports from selected stations 
via MRT Sample Third-Party

14.8% Community Radio Third-party data from CRN Sample Third-Party

Broadcast

Commercial 
Television (4) 7.9%

<1% Commercial Television Direct payment for 
Regional Broadcast claims Sample Third-party

Broadcast 7.5% Commercial Television MRT from jingle broadcasts Census Third-party

Broadcast 79.0% Commercial Television Reports from metropolitan 
stations Census Direct

Broadcast 13.0% Commercial Television Reports from regional 
stations Sample Direct

Broadcast <1% Commercial Television Sample of Regional 
Broadcast Library Works Sample Third-party
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Broadcast
Govt 
Broadcasters 
Radio (1)

1.0%

69.5% Govt Broadcasters Radio Census reports from 
broadcasters Census Direct

Broadcast 15.8% Govt Broadcasters Radio Reports from digital 
stations Sample Direct

Broadcast 14.7% Sample reports from selected stations Sample Direct

Broadcast

Govt 
Broadcasters TV 1.3%

50.1% Govt Broadcasters TV Census reports from 
selected channels Census Direct

Broadcast 1.7% Govt Broadcasters TV Jingle broadcast data 
collected via MRT Census Third-party

Broadcast 48.2% Govt Broadcasters TV Sample reports from 
selected channels Sample Direct

Broadcast

Commercial 
Radio (2) 7.9%

2.0% Commercial Radio Direct payment for Library 
Music Census Direct

Broadcast <1% Commercial Radio Direct payment for Regional 
Broadcast claims Sample Direct

Broadcast 6.2% Commercial Radio MRT from jingle broadcasts Census Third-party

Broadcast 91.7% Commercial Radio Reports from metropolitan and 
regional stations Census Direct

Broadcast Total 20.6%

Cinema Cinema <1% 100.0% Cinema to 3rd party data collected from MPDAA Sample Third-party

Cinema Total <1%

Digital Media Downloads (6) <1% 100.0% Downloads to data from Service Census Direct

Digital Media

Streaming 19.8%

<1% Streaming Low-Range clients distributed to copy 
of Apple and Spotify Premium Analogous Proxy

Digital Media 2.9% Streaming Mid-Range clients pooled to just 
premium use Sample Direct

Digital Media 97.1% Streaming Clients direct to each Service Tier Census Direct
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Digital Media

VOD 8.1%

<1% VOD Against copy of Apple Analogous Proxy

Digital Media 3.5% VOD Online Gaming Direct to data from each 
service Census Direct

Digital Media 88.3% VOD Direct to data from each service Census Direct
Digital Media 7.7% VOD Virtual Fitness direct to data from client Census Direct

Digital Media Websites and 
UGC 7.7%

82.9% UGC Services Direct to data from client Census Direct
17.1% Websites and UGC to Data from Websites Sample Direct

Digital Media Total 35.6%

Education Screenrights <1% 100.0% Screenrights data received from Screenrights Census Direct

Education

Schools and 
Tertiary (7) <1%

4.2% Schools and Tertiary to sampled data provided by 
CAL Sample Third-party

Education 39.1% Schools and Tertiary to sampled data provided by 
Sales Clients Sample Third-party

Education 56.7% Schools and Tertiary to sampled data provided by 
Universities Sample Third-party

Education Total <1%

General Use Airlines <1% 100.0% Airlines to sample data provided by Airlines Sample Direct

General Use Background 
Music Suppliers <1% 100.0% Background Music Suppliers to sample data 

provided by Suppliers Sample Direct

General Use Childcare <1% 100.0% Childcare to Proxy data from Kids Digital Radio Analogous Proxy
General Use Churches (8) <1% 100.0% Churches to 3rd party data collected from CCLI Sample Third-party
General Use Funeral Directors <1% 100.0% Funeral Directors to sample from licensees Sample Direct
General Use Government <1% 100.0% Government to sample from licensees Sample Direct
General Use Karaoke <1% 100.0% Karaoke to Affiliate Societies Analogous Proxy

General Use
Music On Hold (11) <1%

94.3% Music On Hold proxy to production music from 
broadcasters Analogous Proxy

General Use 5.7% Music On Hold to member claims Census Third-party
General Use Restaurants (12) <1% 100.0% Restaurants to Other societies via proxy Analogous Proxy
General Use Video Jukeboxes <1% 100.0% Video Jukeboxes to Pay TV Music Video data Analogous Proxy
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

General Use
General 
Background – 
MRT

<1% 100.0% 3rd party data collected from Audoo Sample Third-party

General Use
General– 
Background 
Audio (9)

2.4%

46.7% General– Audio Analogy from Spotify and Apple Analogous Proxy

General Use 24.4% General Licensing – Audio Analogy from 
Background Music Suppliers Analogous Proxy

General Use 28.9% General Licensing – Audio Analogy from 
commercial, national and community radio. Analogous Proxy

General Use General – Fitness 
Classes (10) <1% 100.0% General– Fitness Classes Third-party data from Les 

Mills Sample Third-party

General Use Dance Schools <1% 100.0% General Licensing – Dance Classes Sample to data 
from Dance Schools Sample Direct

General Use General – 
Sporting Events <1% 100.0% General Licensing – Sporting Events Sample of 

Third-Party data from TV broadcast Sample Third-party

General Use Total 4.2%
International 
Payments

International 
Payments 29.3% 100.0% International Payments to direct allocation from 

affiliate’s distribution statements Census Direct

International Payments Total 29.3%

Live 
Performance Concerts 6.7% 100.0% Concerts direct allocation to setlists Census Direct

Live 
Performance

Dramatic 
Context <1% 100.0% Dramatic Context direct allocation to works used Census Direct

Live 
Performance

Live 
performances (13) 2.1% 100.0% Live performances sample data provided by 

members via claim Sample Third-party

Live Performance Total 8.9%
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Nightclubs

Nightclubs <1%

10.4% Analogy from selected radio and TV data Analogous Proxy
Nightclubs 40.7% MRT from selected nightclubs Sample Third-party
Nightclubs 38.9% Third-party Data from ARIA Dance Charts Sample Third-party

Nightclubs 10.0% Nightclub sample data provided by members via 
claim Sample Third-party

Nightclubs Total <1%

Notes
1.	 Some licence fees from Music On Hold are allocated to ABC Classic FM.
2.	 Commercial Radio includes some public performance licence fees in addition to Radio broadcasters’ licence fees
3.	 4.35% is deducted from Community Radio licence fees and added to the Commercial Radio MRT Jingle pool. Some public performance 

licence fees are allocated to this pool
4.	 Commercial TV pool includes both licence fees from the broadcast and public performance of television stations.
5.	 Licence fees from Optus are included in the Pay TV pool to be paid to Foxtel data. A proportion of pay TV revenue is deducted for 

allocation to the commercial TV MRT Jingle pools.
6.	 Downloads category includes downloads of Ringtones
7.	 40% of Schools licence fees are allocated to the radio pools, and 20% are allocated to the Performance Report pool
8.	 10% of licence fees from Churches are distributed to the Performance Report pool
9.	 During the course of the year APRA transitioned from the practice of reallocating money into the radio pool to the practice of loading 

a standalone data set based on radio reports.  This has resulted in more accurate and transparent distributions, however the amounts 
listed here do not represent the full year’s worth of distribution payments

10.	67% of licence fees from Fitness Centres are allocated to General – Background Audio (shared between streaming services’ data, 
background music suppliers’ data and radio data)

11.	 A portion of Music On Hold licence fees are included in the ABC Classic FM distribution pool
12.	Majority of Restaurants licence fees are allocated to General – Background Audio (shared between streaming services’ data, 

background music suppliers’ data and radio data)

12



13.	Performance Report pool includes licence fees from:

Halls & Functions 100%
Cruise Ships 100%
Schools 20%
Universities 20%
Community Groups, including Eisteddfodau 100%
Community Bands 100%
Music in the Workplace 100%
Churches 10%
Karaoke 25%
Nightclubs (DJ’s LPRs) variable (approx. 10%)
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Annual Transparency Report
AMCOS Consolidated for the year ended 30 June 2025

(i) (a) Total rights revenue per type of use

$
Broadcasting  10,138,765 

Digital  219,573,808 

Business to Business  8,287,346 

Educational  13,531,117 

Physical Product  2,476,475 

Production Music  2,962,986 

International  3,993,144 

 260,963,642 

(c) Income on investment of rights revenue
$

Interest  4,983,023 

All interest income is distributed to rights holders.

(ii) (a) Total operating costs

$
Total expenses  25,943,557 

(b) Total remuneration to board directors
$

Directors Fees  377,461 
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(iii) (a) Total revenue attributed to rights holders 

$
Total revenue  260,963,642 

Total commission  (20,274,323)

Net revenue owing to rights holders  240,689,319 

(b) Total amount paid to rights holders 
$

Australian Writers  4,657,319 

Australian Publishers  221,471,685 

New Zealand Writers  1,005,966 

New Zealand Publishers  575,965 

Other rights holders  5,252,530 

International affiliates  6,697,841 

Total amount paid to rights holders  239,661,305 

(c) Total amount attributed but not distributed 
 $ 

Unidentified amounts and amounts in dispute  38,397,687 

Amounts awaiting distribution  166,013,196 

Total amount not distributed  204,410,883 
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(iv) Information about undistributed funds, including:

(a) reasons why funds remain undistributed
At the end of any financial year AMCOS will always have undistributed 
royalties. This is due to the time lag in collecting and processing music 
reports from licensees as well as any associated song registrations from 
members as part of each quarterly distribution process, and the fact that 
ownership of a song may be in dispute by the rights holders.

(b) steps taken to locate and distribute funds to rights 
holders
AMCOS uses a system of complex matching rules to automate the 
processing of music use reports, as well as a team of experts to research 
the rights holders for any songs that can’t be identified through our 
matching system. AMCOS also publishes a list of songs for members to 
review where a song is in dispute or remains unidentified or unclaimed 
following our matching and research processes. When these songs are 
subsequently claimed/registered by a member, AMCOS releases the 
associated royalties to the relevant rights holder(s).

(c) the uses for which funds are to be applied
In accordance with AMCOS’ Distribution Rules and Practices, AMCOS may 
decide to distribute the related licence fees against a proxy data source, 
representing the most comparable music use, after all possible efforts 
to obtain outstanding music use reports/song registrations have been 
exhausted. This process ensures that any unidentified royalty income 
is returned to AMCOS members at the earliest opportunity. This does 
not apply to instances where the ownership of the songs are in dispute. 
AMCOS will hold royalties associated with any disputed ownership in a 
song until the relevant rights holders have reached agreement.
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Transparency of distribution arrangements
Summary
AMCOS’s quarterly distributions for the 2024/25 Financial Year were paid to 
members and affiliate societies in August 2024, November 2024, February 2025 
and May 2025.  Revenue for this period generally resulted from licensing activity 
occurring in the calendar year 2024, although some undistributed revenue from 
previous years was carried forward and is included in these distribution payments*.

Survey Type and Data Collection Type
Survey Type
In accordance with a standard maintained by CISAC, AMCOS applies the following 
Survey Types to sources used in distribution processing.
•	 Census - licence fees are distributed using comprehensive reports whereby all 

works used by the licensee are reported to AMCOS.

•	 Sample - licence fees are distributed using a representative sample of 
performances from that licensee or a group of similar music users.

•	 Analogous – used in instances where comprehensive and sample reporting is not 
feasible or appropriate. Licence fees are added to one or more existing royalty 
distribution pools that is/are adjudged most similar in terms of its/their music 
content.

Data Collection Type
In addition to the Survey Type, AMCOS categorises the source of data use for 
distribution in the following ways:
•	 Direct – licensees provide reports of music usage.
•	 Third Party Data - music used by the licensee is provided to AMCOS by another 

party.  Third-party data may refer to:
	○ self-reporting systems, where data is supplied by an AMCOS member;
	○ the member of an affiliate society;
	○ music reports from background music suppliers; or
	○ data supplied by Music Recognition Technology (MRT) services

•	 Proxy – no usage data is provided; the royalty distribution is performed using 
data which has been collected from an analogous source, deemed to represent 
similar music use.

Distribution by Survey and Data Collection Type
The following table show the percentage of revenue distributed using the above 
definitions:

Type Proxy Direct Third-party
Analogous 2%
Census 90% 1%
Sample 3% 4%

* Some royalties which had been held in suspense accounts were also paid to right holders in this 
period. The release of these held royalties is not included in this summary report.
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Details
The ‘Share of Total Distribution’ represents the Net amount distributed in the associated pool in distributions paid in the 2024/25 financial 
year by AMCOS.  New Zealand amounts have been consolidated in $AUD, using the exchange rate at the time of distribution.

Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Broadcast Radio 1.2% 100.0% Radio Sample Direct
Broadcast

TV 4.4%

<1% Screenrights Retransmission Analogy Proxy
Broadcast 31.2% Commercial TV Broadcasters Census Direct
Broadcast 13.2% Government Broadcasters Census Direct
Broadcast 10.6% Pay TV Census Direct
Broadcast 44.9% Approved TV Licenses Census Direct

Broadcast Total 5.6%

Business To 
Business

Background 
Music Suppliers 1.4% 100.0% Background Music Suppliers Sample Direct

Business To 
Business OneMusic 1.4%

77.2% Digital Copying/Delivery to Proxy Data Analogy Proxy
22.8% Digital Copying/Delivery to MRT Sample Sample Third-Party

Business To 
Business Other <1% 100.0% Other Business Licensing Census Direct

Business To Business Total 2.8%

Digital & 
Online

Downloads & 
Ringtones 1.0%

95.3% Digital Delivery - Transactional Census Direct

Digital & 
Online <1% Digital Delivery - Blanket Census Direct

Digital & 
Online 4.0% Ringtones to Proxy Data Analogy Proxy

Digital & 
Online Streaming 

Services 49.0%
99.8% Streaming to Direct Data Census Direct

Digital & 
Online <1% Streaming to Proxy Data Analogy Proxy
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Digital & 
Online Video on 

Demand 12.4%
<1% VOD To Proxy Data Analogy Proxy

Digital & 
Online 99.4% VOD to Direct Data Census Direct

Digital & 
Online Websites, UGC 

and Social Media 18.0%%
1.5% Online Sample Direct

Digital & 
Online 98.5% UGC and Social Media to Direct Data Census Direct

Digital & Online Total 80.4%

Education Educational - 
Non-Print 1.6%

60.0% Schools Audio Visual Sample Third-party

Education 40.0% Tertiary Education Sample Third-party
Education

Educational - 
Print 3.3%

74.5% Schools Photocopying Sample Third-party

Education
7.1% Tertiary Print Sample Third-Party

18.4% Copyright Agency Ltd Sample Direct
Education Screenrights <1% 100.0% Screenrights Census Third-party

Education Total 5.7%

International 
Distributions

International 
Distributions 1.3% 100.0% Overseas Distributions Census Direct

International Distributions 
Total 1.3%

Physical 
Product

Physical Product 3.0%
98.7% Tier 2 Licensing Census Direct

Physical 
Product 1.3% Tier 3 Licensing Census Direct

Physical Product Total 3.0%
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Medium Distribution 
Pool

Share 
of Total 

Distribution

Share of 
Pool Description Survey 

Type Data Type

Production 
Music Production Music 1.2% 100.0% Production Music Pay Per Use Census Direct

Production Music Total 1.2%

Notes
1.	 Physical Product category includes some payments which were calculated by AMCOS but made direct by labels to right holders
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